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Abstract:

The purpose of the paper is to identify the impact of the
quality of the service through the Internet for e-commerce sites
on the satisfaction of customers, as well as to identify the impact
of the quality of online service to e-commerce sites on the
intention of the customer to buy.

To achieve the objectives of the research, the researcher
prepared a survey questionnaire, which included (41) paragraphs
as final. The size of sample is (250) form is subject to analysis.
The researcher used the arithmetic averages, the standard
deviations and the ordinal importance of all the study variables
and the constituent clauses of each variable.

The results showed that there is a significant positive
correlation between the independent variables (content, ease of
use, safety, efficiency) and the variable (satisfaction) and the
variable (intention of purchase). The research also found a
statistically significant relation between satisfaction and Purchase
intent.

Keywords : ( Service quality - Quality of e-commerce sites -
Satisfaction - Purchase intent ).
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